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2017 Year-in-Review 
 

Introduction 

The following document provides an overview of the public education and outreach activities 
conducted by the Rock River Stormwater Group (RRSG) during the 2017 calendar year.  

A major driving factor behind the 2017 outreach program included revising the groups brand to 
“Protect Wisconsin Waterways” and expanding the group’s presence throughout member 
communities to educate the general public about what stormwater includes and the impact of 
stormwater on the environment. Along with the rebrand, three other key initiatives for 2017 
focused on increasing digital communications, engaging the general public through an increased 
presence at community events, and rebuilding connections to K-12 educators and students via 
educational outreach presentations. 

 

Target Audiences & Outreach Communication Model 

The approach taken during 2017 was to focus on three core audiences within the general public. 
K-12 students/educators, property owners, and outdoor enthusiasts. By extension, the goal is to 
engage these audiences as Protect Wisconsin Waterways’ advocates to reach their social networks 
and a larger audience than initially targeted. 
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Initiative #1: Rebrand to Protect Wisconsin Waterways 

The RRSG previously used “Renew the Rock” and “Making Stormwater Cleaner and Waterways 
Healthier Across South Central Wisconsin” as branding and mission messages to the general 
public.  

 
As a group, RRSG community representatives identified the group’s vision and values to include 
(1) reducing pollutants that end up in stormwater, (2) maintaining and improving the health of area 
waterways, (3) educating the public on the interconnectedness of member communities and area 
waterways (what happens at point ‘a’ impacts point ‘b’), and (4) conveying the importance of 
collaboration between communities to improve waterways. Creative Marketing Unlimited (CMU) 
helped identify related branding considerations that would help communicate the mission/vision 
of the organization to the general public including: 

• Brand needs to clearly and quickly convey the organization’s mission 
• Impact goes beyond each individual municipality and beyond the Rock River and basin 

waterways 
• Need a clear, strong call to action 
• Proactive approach to achieve cleaner stormwater and healthier waterways 
• Want to establish consistency in messaging 

Together, the group developed and launched the new 
brand Protect Wisconsin Waterways 
(protectwiwaterways.org) in January 2017. 
Importantly, the new brand reflects the RRSG’s 
overall mission and conveys key considerations as 
follows: 

• Protect = conveys a proactive call to action; 
addresses prevention as well as efforts to 
renew/refresh 

• Wisconsin = more than just Rock River watershed; everything is connected; we view this 
as a broader impact on the entire state’s waterways; additionally, area residents travel 
across the state and use waterways across the state so by communicating that the impact 
is “interconnected” signifies the importance of this issue 

• Waterways = signals this issue impacts rivers, lakes, streams, creeks, etc. (not just one 
river or other body of water) 

As part of the 2017 activities, past materials used by the RRSG including different brochures and 
other elements available for different audiences on the RRSG website were updated to include 
the new Protect Wisconsin Waterways branding.  
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Initiative #2: Increased Digital Presence & Outreach 

Coinciding with the rebranding to Protect Wisconsin Waterways, the RRSG launched a new 
website and worked with CMU to develop a more consistent digital presence and related outreach 
efforts. Beyond the new website (protectwiwaterways.org), the group created an animated 
educational video series, developed a monthly e-newsletter, and created social media engagement 
on Facebook, Twitter, and Instagram. The following section provides a highlight of the digital 
presence and related metrics for 2017. 

 

 
Website: The Protect Wisconsin Waterways website features educational content as well as an 
online pledge to protect Wisconsin’s waterways. The website was launched in late January 2017 
and received 1,043 visits over the course of the year from 831 users.  
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Stormwater 101 Video Series: The Stormwater 101 video series provides an animated, 
educational video series that is designed to simplify stormwater-related concepts. The video series 
uses a child voiceover to keep things simple while appealing to families and a K-6 audience. A 
total of six videos were created in 2017 with over 444 views. 

 

 
Protect Wisconsin Waterways Pledge: The online pledge asks individuals to commit to different 
activities that will minimize their personal impact related to stormwater runoff. A total of 72 
individuals completed the pledge to Protect Wisconsin’s Waterways. For 2018, offline registration 
efforts at events will be used since most events attended during 2017 did not have WiFi access to 
easily engage the public via this online pledge during events. 
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Social Media Communications & Outreach: Throughout 2017, CMU created a more 
consistent social media presence for RRSG on Facebook, Twitter, and Instagram. In addition to 
sharing relevant content about stormwater runoff issues in RRSG communities, a Stormwater 
Fact Friday series was created to highlight different stormwater-related facts. Examples of these 
are shown below. Total reach and engagement statistics for Facebook and Twitter are included 
below. 

2017 Social Media Metrics 
 January 1, 2017-December 31, 2017 

Facebook Page Statistics 

252 Page Likes 162 Page Posts 

 Metric Definition 
Engaged Page Users 
     1,549 

The number of people who engaged with your Page. 
Engagement includes any click or story created. (Unique 
Users) 

Total Reach 28,263 The number of people who have seen any content associated 
with your Page. (Unique Users) 

Organic Reach 12,232 
The number of people who visited your Page, or saw your 
Page or one of its posts in news feed or ticker. These can be 
people who have liked your Page and people who haven't. 
(Unique Users) 

Viral Reach 16,075 

The number of people who saw your Page or one of its posts 
from a story shared by a friend. These stories include liking 
your Page, posting to your Page's timeline, liking, 
commenting on or sharing one of your Page posts, answering 
a question you posted, responding to one of your events, 
mentioning your Page, tagging your Page in a photo or 
checking in at your location. (Unique Users) 

Total Impressions    47,844 The number of impressions seen of any content associated 
with your Page. (Total Count) 

Post Engagement 9.25% 
Average of engagement rate across all page posts. 
Engagement measures the ratio of people talking about this 
divided by the number of page likes at the time of the post. 

Twitter Statistics 

104 Followers   89 Tweets        

 Metric Definition 
Impressions 13,918 Number of times users saw the tweet on Twitter 

Engagements 650 Total number of interactions with a tweet. This includes all 
clicks,  retweets, replies, follows, and likes 

Average Engagement Rate 4.67% The number of engagements divided by impressions 
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Example Stormwater Fact Fridays 
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The Runoff Rundown e-newsletter: A monthly e-newsletter was launched at the end of 
September 2017.  Each newsletter includes content focused around a monthly theme related to 
stormwater runoff and coincides with infographics/blog posts on the website, a featured RRSG 
municipality to highlight stormwater runoff practices or related news from a community, and a 
featured waterway from the Rock River basin.  

The e-newsletter had 56 subscribers signed up as of the end of 2017. A major focus for 2018 will 
include introducing the e-newsletter to the general public along with the pledge at community 
events to increase subscribers. A sign-up form was also added to the website and shared via 
social media to increase the number of individuals reached.  

• Total email subscribers = 56 
• Total emails sent = 4 months 
• Average email open rate = 29% 

December 2017 e-newsletter   November 2017 e-newsletter 
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October 2017 e-newsletter   September 2017 e-newsletter 

  
 

  



 
 

2017 Report - Page: 9 
  © 2018 Creative Marketing Unlimited 

Initiative #3: Outreach & Engagement via Community Events 

CMU provided the RRSG an increased presence at various community events from March 
through September 2017. Most of these events occurred in an outdoor setting and provided a 
public outreach opportunity to speak with community members about stormwater. Community 
events also included six different clean-up events across four RRSG communities; for a total of 
14 community outreach events. Plans for 2018 include a clean-up event in all RRSG member 
communities. The following pages provide a more detailed summary on the different events as 
part of community outreach efforts. 

Most events included a Protect Wisconsin Waterway’s table, use of pop-up banners displaying 
information about stormwater runoff and its impact, enviroscape models to demonstrate, and 
hands-on activities targeting children. Brochures and other information were distributed to 
adults. Promotional items were distributed to event participants to increase RRSG/Protect 
Wisconsin Waterways’ brand awareness. 

Planned events to attend including Lakes Days (Beaver Dam), 4th of July (City of Whitewater), 
Craft Fair (Milton), and Rhythm on the River (Fort Atkinson) either required a high fee to 
participate (some over $1000) or required a three-day commitment in order to secure a booth 
space. These types of events don’t make sense to focus on at this time. 
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What: Janesville Sustainable Living Fair 

Date: March 11,2017 

Location: Janesville Hedberg Public Library, Janesville, WI 

Number of Attendees: 109 

Style: Presentation and Table 

Number of Protect Wisconsin Waterways Representatives: Six 

What We Shared: 

On March 11th, a team of six Protect Wisconsin Waterways representatives attended Janesville’s 
Hedberg Public Library for their Sustainable Living Fair. The fair’s main focus was on water, 
which made this a suitable event for RRSG and Protect Wisconsin Waterways’ mission. At the 
event, we set up two tables: one for the Enviroscape demonstration and one for various activities 
such as coloring and a word search. A laptop was present that repeatedly played a “Stormwater 
101” Series video for event attendees. The RRSG team also provided event attendees a 10 to 15-
minute presentation on stormwater, the Protect Wisconsin Waterways brand, and demonstrated 
the impact of stormwater via interactive demonstrations using the Enviroscape model. The event 
provided a highly engaging experience and aligns closely with the RRSG/Protect Wisconsin 
Waterways’ mission. The attendees who stopped at our table were eager to learn about 
stormwater and its impact on the environment and they enjoyed the enviroscape presentations. It 
is recommended we attend this event in future years. Identifying similar events in other 
communities and/or developing our own “library” focused events is also of value. 
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What: Fox-Wolf Watershed Conference 

Date: March 8, 2017 

Location: Green Lake, WI 

Number of Attendees: 60+ 

Style: 25 Minute Presentation 

Number of Protect Wisconsin 
Waterways Representatives: Three 

What We Shared: Two CMU students 
and faculty advisor shared an update on 
the RRSG’s stormwater outreach efforts 
planned for 2017 including introducing 
the Protect Wisconsin Waterways’ 
brand, animated video series, and other 
efforts. Event attendees included other stormwater groups from across the state and provided the 
CMU team an opportunity to connect with these other groups and identify other best practices to 
consider implementing for the RRSG.  

Presentation Title: Introducing Protect Wisconsin Waterways: A Unified Stormwater Outreach 
Approach 
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What: UW-Whitewater Eco Fair 

Date: April 19, 2017 

Location: UW-Whitewater University Center, Whitewater, WI 

Number of Attendees: 80+ 

Style: Table and Demonstration 

Number of Protect Wisconsin Waterways Representatives: 15 

What We Shared: 

On April 19th, a rotation of 15 Protect Wisconsin Waterways representatives attended the UW-
Whitewater Eco Fair during Earth Week activities held on the University of Wisconsin-
Whitewater’s campus. The event’s overall focus was on eco-friendly practices related to campus 
or the community. The team presented the enviroscape model and increased awareness of RRSG, 
Protect Wisconsin Waterways, and stormwater issues. UWW staff and students that visited the 
table were engaged in discussions about the things people may do around home every day that 
can lead to stormwater runoff issues including polluting area waterways. Students were also 
engaged through a stormwater-related scavenger hunt with water droplet stress relievers as prizes 
to winners. 
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What: Whitewater Creek Clean-Up 

Date: April 22, 2017 

Location: Whitewater Creek + shoreline, Whitewater, WI 

Number of Attendees: 28 households along clean-up area 

Style: Shoreline and in-water clean-up; door-to-door neighborhood canvassing 

Number of Protect Wisconsin Waterways Representatives: 10 

What We Shared: 

An area of the Whitewater Creek was cleaned up including removing trash along the shoreline 
and in the waterway. Protect Wisconsin Waterways’ representatives also visited 28 homes along 
the clean-up area to educate homeowners and inform them of the clean-up process. Brochures 
were left with each homeowner to highlight what stormwater runoff is and ways to help prevent 
it around their home. Having signage near future clean-ups such as yard signs will help increase 
awareness. Advance notice to homeowners is also recommended to help further engage and 
invite them in participating in the clean-up process. These waterfront property owners are also 
likely to have an interest in content about the impact water quality levels can have on their 
property values. 
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What: Janesville Rotary Gardens Earth Day Event 

Date: April 22, 2017 

Location: Rotary Gardens, Janesville, WI 

Number of Attendees: 350+ 

Style: Table and Demonstration 

Number of Protect Wisconsin Waterways Representatives: Six 

What We Shared: 

The Earth Day event at Rotary Garden’s was highly attended and several people noted seeing us 
at the Sustainable Living event in March. The event helped us reach outdoor/environmental 
enthusiasts and other community members including children. We demonstrated the enviroscape 
and provided brochures/other handouts to parents along with coloring activities, word searches, 
and other activities targeting children. WiFi was not available to use for playing videos or 
signing people up as part of the online pledge. Having paper forms for pledges available will be 
beneficial if we attend this event in the future. 
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What: Downtown Whitewater Inc. - World’s Largest Potluck Guinness Record Attempt 

Date: May 7, 2017 

Location: Cravath Lakefront Park, Whitewater, WI 

Number of Attendees: 769 at event; we engaged 115+ 

Style: Table and Demonstration 

Number of Protect Wisconsin Waterways Representatives: Nine 

What We Shared: 

A team of nine Protect Wisconsin Waterways Representatives attended the World’s Largest 
Potluck Guinness Record Attempt organized by Downtown Whitewater along Cravath Lake in 
Whitewater, WI. The event’s location was ideal since it was near one of the area’s waterways. 
The main focus was to inform the public about why we should continue to protect our waterways 
through the use of demonstrating the enviroscape, coloring activities for children, and promoted 
all parents and those over 18 to follow us on Social Media to keep up to date with Protect 
Wisconsin Waterways. Throughout our time tabling this event, we meet many new faces and 
multiple families that had recognized us for other events that we had attended in the past. We 
also learned outdoor events present wind/other issues that may require adjustments in set-up and 
location.  
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What: Fort Fishing Derby 

Date: June 3, 2017 

Location: Fort Atkinson, WI 

Number of Attendees: 80+ attended, 27 engaged 

Style: Table and Demonstration 

Number of Protect Wisconsin Waterways Representatives: Five 

What We Shared: 

At the fishing derby, we tabled in two different 
locations: outside on the riverfront and inside the Lions 
Club. Our team started out the morning by locating 
themselves near the registration table on the riverfront. 
Here, there were groups of kids that were able to fish 
from shore while their parents went into the local Lions 
Club for food or drink. This was a great time to engage 
the children at the event and we handed them coloring 
pages to work on when they wanted to. We also spoke 
with a few sportsmen that were weighing competitors’ 
fish. After the fisherman came in from fishing, they 
were invited into the Lions Club for food and various 
presentations of speakers. We moved our table to this 
area and interacted with more families and children 
who loved the enviroscape and the promotional items 
we handed out. The weather included heavy downpours 
at different points in time and the spread out nature of 
people fishing as part of the competition early in the 
morning limited how many people we were able to 
engage. Events similar to this in the future should consider narrowing the time frame to focus on 
when people would be gathering in one location. 
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What: Waupun City Festival 

Date: July 1, 2017; 10 AM – 3 PM 

Location: Waupun, WI 

Number of Attendees: 25+ Engaged 

Style: Table and Demonstration 

Number of Protect Wisconsin Waterways Representatives: Six 

What We Shared:  

On July 1st, we attended the Waupun City Festival with six Protect Wisconsin Waterways 
representatives. The Waupun City Festival was a multi-day event, but we attended only one day. 
The Protect Wisconsin Waterways table was located near an area of children’s activities. 
Attendance / traffic in the area we were set up was not as high as we anticipated during the 10 
AM – 3 PM period. We may want to consider attending both days if we can staff the event and 
also seek a different location. The event normally charges an exhibitor fee, but through the City 
of Waupun this fee was waived for us to attend the 2017 event. We presented the enviroscape 
model to families and other attendees that walked past our booth area. We also engaged the 
public in conversations about ways we inadvertently pollute our waterways through things we do 
around the home and how to prevent stormwater runoff and pollutants that it might carry into our 
waterways.  
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What: Beloit Farmers Market 

Date: July 22, 2017 

Location: 500 Public Ave, Beloit, WI 53511 (downtown Beloit, along riverfront) 

Number of Attendees: 45+ 

Style: Table and Demonstration 

Number of Protect Wisconsin Waterways Representatives: Six 

What We Shared: 

A group of six Protect Wisconsin Waterways representatives tabled with the enviroscape at the 
Beloit Farmers Market. We were able to engage over forty community members and also 
connected with individuals interested in helping spread awareness. We also connected with a 
radio host from 103.5 WADR Janesville Community Radio that approached the table and 
volunteered to help spread awareness. The team also connected with a representative from the 
Rock River Trail Coalition that was coordinating the Rock River Sweep clean-up location in 
Southern Beloit. Finally, Jamie Buckner from Evoqua Water Technologies put the team to the 
test to see how much the representatives knew about stormwater...we passed his test! However, 
perhaps the most valuable feedback we received at this event was when we had multiple people 
come up and recognize the representatives from previous events in the area. One child even 
shared that he was already familiar with the enviroscape and was able to tell us what he 
learned/remembered from that past event. Twelve people also signed up for our pledge and e-
newsletter via paper forms we brought to the event. 
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What: Clean Sweep – Beloit (two locations), Janesville, & Waupun 

Date: September 9, 2017 

Locations: #1 Riverside Park and Turtle Creek, Beloit, WI (8-11 AM); #2 Shaler Park/Rock 
River frontage, Waupun, WI (8-11 AM); #3 Palmer Park/Rock River tributary, Janesville, WI (1-
3 PM) 

Number of Attendees: 180+; 127+ in Beloit, 38 in Janesville, and 15 in Waupun 

Style: Table and Clean Up 

Number of Protect Wisconsin Waterways Representatives: 34 

What We Shared: 

On September 9th, RRSG and Protect Wisconsin Waterways hosted their first Rock River Sweep 
Clean-Up events. CMU provided over 30 volunteers at the different clean ups to document the 
clean-up via social media and table the events with the enviroscape. Four clean-up locations 
were included across three communities. Municipal members from Beloit and Waupun also 
participated in the clean-up events in their communities. CMU sent 25 volunteers to the Beloit 
clean-up locations. The location along Riverside Park/the Rock River presented the opportunity 
to reach a large group of general public that were participating in a run/walk event in Riverside 
Park on the same day. While these individuals didn’t participate in the clean-up, they were 
reached via our table that was set up in the area and brochures we handed out. The Janesville 
location included 25 CMU volunteers along with other students from UWW that had seen our 
event promoted on Facebook and three community members that came to help out. Other 
families playing in the park nearby also interacted with our table, but didn’t participate in the 
clean-up. Between Janesville and Beloit, we received 31 new pledges and newsletter sign-ups 
(using paper forms).  The Waupun location included 15 total volunteers. 

During the clean-up events we removed items ranging from “basic” trash/recyclables like plastic 
bottles to rubber tires, a municipal road sign, and even a boot, the volunteers had a lot of fun 
while cleaning up the waterways/shoreline areas. For 2018 we plan to have a clean-up event on 

the same day in all RRSG municipal 
members. Earlier planning and public 
relation efforts will help increasing 
community engagement. We also hope 
to use the spring/summer events leading 
up to the clean-up to promote and 
register volunteers in advance. 
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What: “It’s a Keeper” Bait and Tackle Clean Up 

Date: October 14, 2017 

Location: It’s a Keeper Bait & Tackle, Janesville, WI 

Number of Attendees: 10+ engaged; 20 volunteers showed up to clean-up at the location we 
were at 

Style: Table and Demonstration 

Number of Protect Wisconsin Waterways Representatives: 6 

What We Shared:  

We were made aware of a clean-up event that was organized/hosted by “It’s a Keeper’ Bait and 
Tackle” in Janesville, WI. Weather conditions were not ideal and thus limited turnout at the bait 
and tackle store location. We were able to engage 10 of the 20 individuals that showed up at that 
location for the clean-up. Part of our team worked with the community volunteers to pick up 
trash along the river and nearby walking trails. Partnering with bait and tackle shops may allow 
us to further reach those using the waterways for fishing. The 2018 clean up events can be 
promoted in bait and tackle stores and we may want to consider promotional items and 
information left behind at these locations.  
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Initiative #4: Outreach & Engagement via K-12 Events 

The last major initiative from 2017 focused on engaging K-12 educators/students through school 
presentations, primarily at the elementary school level. A total of six presentation days reaching 
284 students (plus teachers) were completed during 2017. The presentations included an 
interactive discussion/lesson about stormwater and often incorporated the enviroscape models to 
demonstrate the impact of stormwater runoff. An interactive video was also created showing the 
enviroscape model to provide educators a way to create a similar educational experience without 
the need for RRSG representatives to travel to all school locations. 

 

K-12 Education Event #1 

What: Whitewater High School Presentation 

Date: April 10, 2017 

Location: Whitewater High School, Whitewater, WI 

Number of Attendees: 29 students; 1 high school science teacher 

Style: Class presentation + Home Along River Activity 

Number of Protect Wisconsin Waterways Representatives: 2 

What We Shared: 

Protect Wisconsin Waterways representatives visited a high school science class at Whitewater 
High School. Students were asked to create their ideal waterfront home/backyard along the river 
on sheets of paper that included part of a waterway shoreline. The PWW team members then 
assembled the different drawings to form a river and led a class discussion on stormwater runoff 
issues and how what people have/do in their backyards impacts everyone else downstream. The 
team also played students a video and discussed how students can make a difference around 
home including spreading the message to parents and other family members.  
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K-12 Education Event #2 

Date: April 20, 2017 

Location: Whitewater, WI  

What: UW-Whitewater Science Outreach Fair, Upham Hall, Whitewater, WI 

Number of Attendees: 120 elementary students 

Style: Table and Demonstration 

Number of Protect Wisconsin Waterways Representatives: Ten 

What We Shared:  

On April 20th, we had a group of approximately ten Protect Wisconsin Waterways representatives 
helping with the UW-Whitewater Science Outreach Fair. We presented our enviroscape to three 
different elementary classes visiting the UWW campus on a school field trip. Elementary students 
were also engaged via a quiz and other activities to reinforce information shared during the 
enviroscape presentations. The elementary students were really engaged and had very good 
questions about stormwater runoff. This event also provides an opportunity to engage a large 
number of elementary students in a short period of time. Future participation is recommended with 
informational handouts provided to students as they return home to further discuss. The new 
interactive enviroscape video should also be highlighted as a way students can tell their parents at 
home about what they learned that day during the presentation.  
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K-12 Education Event #3 

Date: November 2, 2017  

Location: Janesville, WI 

School: Washington Elementary 

Grade: 3rd, 4th, & 5th Grades 

Number of Attendees: 22 students, 2 
teachers 

Length: 45 minutes 

Style: Library presentation; After school 

Number of Protect Wisconsin Waterways 
Representatives: Two 

What We Shared; 

On November 2nd, our team went to Washington Elementary to teach kids of the Coding Club 
the importance stormwater in the community. At this event there we were able to engage with 22 
third through fifth grade kids along with 2 teachers. We started by presenting stormwater videos 
and interesting facts. After the presentation, we gave a demonstration using the enviroscape 
model. The children were very engaged with both the presentation and the enviroscape. They 
were eager to answer any questions we asked because if they participated, they received a Protect 
Wisconsin Waterways’ wristband. At the end of presentation all kids were given a Protect 
Wisconsin Waterways’ pencil and informative flyer to show their parents.  
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K-12 Education Event #4 

Date: November 3, 2017  

Location: Janesville, WI 

School: Adams Elementary 

Grade: 3rd, 4th, & 5th Grades 

Number of Attendees: 75 students, 6 teachers 

Length: 45 minutes 

Style: Auditorium presentation 

Number of Protect Wisconsin Waterways Representatives: Four 

What We Shared: 

At the Adams school, we were able to give a presentation in their auditorium to 75 third through 
fifth graders along with 6 teachers. We started our presentation with an infographic video that we 
presented to students informing them about the Rock River basin and Rock River.  Next, we 
facilitated a pop quiz for the students based off of the video to see how well the information was 
retained and to give further details. Students were eager answer the questions because they were 
given wristbands. After the quiz, we continued the presentation with what stormwater is and how 
you can help to make a difference. To wrap up, we used the enviroscape model to demonstrate 
how pollutants and stormwater specifically can affect the local community.  
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K-12 Education Event #5 

Date: November 10, 2017  

Location: Fort Atkinson, WI 

School: Barrie Elementary 

Grade: 3rd Grade 

Number of Students: 18 students, 1 teacher 

Length: 45 minutes 

Style: Classroom presentation 

Number of Protect Wisconsin Waterways Representatives: Four 

What We Shared: 

On November 10th we had the opportunity to visit Barrie Elementary school in Fort Atkinson, 
Wisconsin. We presented our Protect Wisconsin Waterways PowerPoint and demonstrated the 
enviroscape model to Mrs. Schroeder’s 3rd grade class. There were a total of 18 students present 
that day during our visit. Our visit complemented the class’ curriculum as well, since the 
children were in their water unit in science talking about runoff. The students were very engaged 
with the presentation, especially when speaking about their favorite waterway activities such as 
fishing, swimming, boating. In addition, the children were very engaged with brainstorming 
ideas about how they can help around their house. During the enviroscape presentation, children 
took turns squirting water on the model and explaining how “weather town” was similar to this 
rural area of Wisconsin. At the end of our visit, the student proceeded to continue with their 
lesson about runoff and gain new ideas on how to connect our presentations to these classroom 
visits. 
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K-12 Education Event #6 

Date: November 20, 2017 

Location: Fort Atkinson, WI 

School: Barrie Elementary 

Grade: 3rd Grade 

Number of Attendees: 20 students, 1 teacher 

Length: 45 minutes 

Style: Classroom presentation 

Number of Protect Wisconsin Waterways Representatives: Three 

What We Shared:  

On November 20th we had a second opportunity to visit Barrie Elementary school in Fort 
Atkinson. We presented our Protect Wisconsin Waterways PowerPoint and demonstrated the 
enviroscape model to a different group of Mrs. Schroeder’s 3rd grade class. There were 
approximately 20 students present that day during our visit. The students were very engaged with 
the presentation, and had a lot of questions. In addition, the children were very engaged with 
brainstorming ideas about how they can help around their house. During the enviroscape 
presentation, children took turns squirting water on the model while we explained all the 
different pollutions visible. At the end of our visit, we gave wristbands, and pencils to the 
students. 



2017 Activities & RRSG’s Public Education & Outreach Goals 
The following section outlines the relationship of RRSG’s specific activities and 
accomplishments to the group’s public education and outreach goals. 

Goal 1: Promote detection and elimination of illicit discharges and water quality impacts 
associated with such discharges from municipal storm sewer systems. 

1. We created an illicit discharge infographic that highlighted three different categories of 
illicit discharge: residential, commercial, and industrial. 

2. A “Report a Violation” tab was added to the website that allows website users to report 
illicit discharge violations. No violations were reported via the website in 2017. 

3. Our monthly newsletter had a theme that focused on illicit discharge and also highlighted 
the financial impact of illicit discharges for homeowners (property values along 
waterways) and on public infrastructure. 

4. We created a Stormwater 101 video that simplified the definition of illicit discharge. 

Goal 2: Inform and educate the public about the proper management of materials that may 
cause storm water pollution from sources including automobiles, pet waste, household 
hazardous waste, and household practices. 

1. Informational brochures were created that included basics of stormwater, a map of the 
watershed basins, links to website and social media, and tips for keeping our waterways 
clean. These brochures were distributed at all events.  

2. Content was developed for the website and sharing on social media that educated the 
general public through newsletter articles, “Stormwater Fact Fridays” shared on social 
media, infographics to visually convey messaging, and pictures from our events. Monthly 
themes were developed to provide consistent messaging and a focus topic for educating 
the public each month. 

3. The stormwater 101 series was launched in 2017 starting with our first introduction video 
in March. A total of six videos were launched in 2017. 

4. RRSG had a community outreach presence at events across the area starting in March 
2017. During each event, CMU members interacted with the general public, provided 
community members brochures, and used activities to engage children/their families. 
Clean up events were also held in three different communities (Beloit, Janesville, and 
Waupun). 

Goal 3: Promote beneficial onsite reuse of leaves and grass clippings and proper use of 
lawn and garden fertilizers and pesticides. 

1. Our monthly newsletter theme for October focused on leaf collection and mulching and 
promoted leaf collection dates in three of the RRSG municipalities. 

2. Our Stormwater 101 series video for October focused on leaf collection. 
3. We created a “How to Mulch” infographic to educate our viewers on an alternative to 

leaf collection. 
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4. An updated grass clippings brochure was developed in 2017. 

Goal 4: Promote the management of streambanks and shorelines by riparian landowners to 
minimize erosion and restore and enhance the ecological value of waterways. 

1. We collaborated with UW-Whitewater in promoting and executing a clean-up of 
Whitewater Creek for Earth Week (April 22, 2017). Member of our team communicated 
visited 28 homes and visited with homeowners that lived by the creek and handed out our 
stormwater brochures. 

2. Four clean-up locations were conducted on September 9th as part of the Rock River 
Sweep event. The group cleaned up two locations in Beloit, one in Janesville, and one in 
Waupun.  

3. Protect Wisconsin Waterways also had a public outreach presence at a community 
organized clean-up coordinated by the It’s a Keeper Bait & Tackle Shop in Janesville. 
Community members were reached during this clean up event. 

4. Promoted Beaver Dam’s Lake District activities via October newsletter. 
 

Goal 5: Promote infiltration of residential storm water runoff from rooftop downspouts, 
driveways, and sidewalks. 

1. Issues related to educating citizens on their impact on residential stormwater were 
explained in the Stormwater 101 videos, infographics, and social media content. 

2. Informational brochures distributed at clean ups and other community events were 
created that included tips for keeping our waterways clean.  

3. Event signage highlighted the what stormwater runoff is and its impact. 
 

Goal 6: Identify business and activities that may pose a storm water contamination 
concern, and where appropriate, educate specific audiences on methods of storm water 
pollution prevention. 

1. Education efforts focused on K-12 discussed business and household activities that pose a 
storm water contamination concern. 

2. An enviroscape interactive video was developed to educate the public on different storm 
water contamination issues. 

Goal 7: Promote environmentally sensitive land development designs by developers and 
designers. 

● Promoted Beaver Dam’s Lake District activities via October newsletter. 
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RRSG Meetings Held in 2017 
January 20th 

February 17th 

April 7th 

June 2nd 

September 22nd 

October 27th 

December 2nd 

 









www.protectwiwaterways.org

@ProtectWisconsinWaterways     @ProtectWIWater    @ProtectWIWaterways

Help Keep Grass Off Our Streets
& Out Of Our Waterways

Grass Clippings Clog Stormdrains & Put Harmful Nutrients Into Our Waterways

1. Direct clippings away from the street & sidewalks when mowing
2. Blow back clippings that land on the street & sidewalks



www.protectwiwaterways.org

@ProtectWisconsinWaterways     @ProtectWIWater    @ProtectWIWaterways

The Rock River Stormwater Group is a consortium of communities across the Rock 
River basin working together to keep pollutants out of local waterways. One way 
you can help out is by keeping grass clippings off of the street and sidewalks. This 

not only helps water quality, but also follows local ordinances that many
communities have regarding grass clippings (and helps avoid citations)

No property owner or occupant required to mow grass shall permit grass trimmings 
resulting from the mowing of lawns or tree borders to be deposited onto the travelable 
portion of any street, public alley or public parking lot. Grass trimmings deposited onto the 
travelable portion of any street shall be immediately removed. (Location: Sec 50-11(b)

City of 
Beaver Dam

No person shall place any solid waste, yard waste, liquid waste, hazardous waste, human 
waste, animal waste or litter upon the streets, alleys, highways, public parks or other 
property of the City or upon any private property not owned by him or upon the surface of 
any body of water within the City. In this subsection, the phrases “solid waste,” “hazardous 
waste,” and “yard” waste in any park waste receptacle except waste generated by picnic or 
other park activities. (Location: Ch 15.20)

City of 
Beloit

It shall be unlawful for any person to dispose of or dump garbage in any street, alley, or 
other public place within the city or in any receptacles or on private property without the 
owner’s consent unless it is placed in containers in the manner and at the time specified by 
this article. (Location: Sec 86-171(b)(1))

City of 
Fort Atkinson

It is unlawful to place or cause to be placed any grass, grass clippings, or other lawn debris 
on any street or highway at anytime. (Location: Sec 12.44.050(B))

City of 
Janesville

No person shall intentionally or unintentionally throw, dump, drop off, or cause in any 
manner glass, rubbish, waste, filth, dirt, gravel or mud or any other type of refuse to be 
deposited upon the streets, alleys, highways, public parks or other property of the city or 
upon any private property not owned by him or upon the surface of any body of water 
within the city. (Location: Sec 50-152)

City of 
Milton

No person shall throw or deposit, or permit to be thrown or deposited, from any vehicle or 
otherwise, any glass, plastic, refuse, waste, filth, oil, environmental contaminants, leaves, 
brush, branches, weeds, grass or farm products on the streets, alleys, sidewalks, highways, or 
public property not owned by that person or on the surface of any body of water within the 
City. (Location: Ch 8.04(2))

No person except as provided in Section 12.08.020, shall place, deposit, keep, or cause to be 
placed, deposited or kept in or upon any street, alley, gutter, sidewalk or public ground 
within the limits of this city any stone, brick, timber, lumber, iron, wood or other material for 
building, or any wood, snow, rubbish, earth, grass clippings or lawn debris, or any thing or 
substance whatever. (Location: Ch 12.08.010(a))

City of 
Whitewater

OrdinanceMunicipality

City of 
Waupun

To Learn About Other Things You Can Do To Protect Our Waterways Visit





UWW Winter Road Maintenance Information 
 

Products Used for Winter Road Maintenance 

Morton Bulk Safe-T-Salt  
Pre-Wetting with a salt brine solution 
 
Amount of salt used by month for 2017 
 
January   66.85 tons 
February  22.65 tons 
March   22.46 tons 
December  45.13 tons 
 
Amount of brine used by month for 2017 
 
January   1925 gals 
February  742.5 gals 
March   875 gals 
December  5646.5 gals 
 
Amount of calcium chloride used by month for 2017 
 
January   227.5 gals 
February  82.5 gals 
March   0 gals 
December  291.5 gals 
 
Salt Reductions Strategies 
 
Salt brining solution and calcium chloride are used to reduce bulk application of salt.  Equipment is 
regularly calibrated to verify over-application does not occur. 
 
Any additional information used to evaluate the winter road management activities 
 
Training for UWW crews attended the 2017 Winter Road Maintenance Workshop which included 
workshops on how to calibrate equipment, storing material, application rates and environmental 
effects.   
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